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Abstract  
Nowadays, social networking sites (SNSs) are one of the most importing means to communicate in societies and worldwide. 
Iranian students have shown an increasing interest in using the networks recently. Whether and how precisely Iranian students 
use these social networking sites is unclear. Therefore in the present study, we have studied and determined the rate of using the 
social networking sites among the students in Birjand University of Medical Sciences during 2011-2012 Methods: In 
this descriptive analytic study, 400 students of Birjand University of Medical Sciences were randomly participated. The content 
validity and reliability of the questionnaire was confirmed. The information was analyzed using SPSS software Number 11.0, for 
Windows (SPSS Inc. Chicago, IL, USA).Results: 401 questionnaires were included.  The mean age of participants was 20.71 
±1.87 years and two third of them (66.6%) were female. While more than half of the participants (57.5%) were knowledgeable 
about SNS, the participants who had a membership at least in one of the sites accounts for 37.8% (153 out of 401).  Moreover, 
147 of the members (36.6%) were indicated that they regularly check their accounts with an average usage of 49.0 ± 27.1 
minutes per day. Most use of the virtual social networks was interacting with old friends.Conclusion: The present study 
demonstrated that a considerable percentage of the participants were the member of social networking sites. In this context, it is 
highly recommended to enhance the educational and cultural quality of these sites in order to appropriate and optimal application. 
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1. Introduction  
Today, there are too many different kinds of Social Networking Sites (SNSs) at the regional and international 
level (1). Communication via these networks is growing increasingly among students (2). The SNSs affect students' 
life in various ways. However, communicating with family and friends and using the experience of others are among 
benefits of the use of these sites, a decrease of the time of study and increase the anxiety and depression are its 
disadvantages (3-8).  
Iranian students have shown an increasing interest in using the networks recently (9, 10). Whether and how 
precisely Iranian students use these social networking sites is unclear. Therefore in the present study, we have 
studied and determined the rate of using the social networking sites among the students in Birjand University of 
Medical Sciences during 2011-2012. 
 
2. Method:  
 
In this descriptive analytic study, 400 students of Birjand University of Medical Sciences were randomly 
participated. The questioner has two parts including demographic data (Age, Gender, Field, Academic year and 
grade point average [GPA]) and questions related to use of SNSs. The content validity and reliability of the 
questionnaire was confirmed. The questionnaire was distributed in classes. The information was analyzed using 
SPSS software Number 11.0, for Windows (SPSS Inc. Chicago, IL, USA). 
3. Result: 
Forty hundred questioners were included.  The mean age of participants was 20.71 ±1.87 years and two third of 
them (66.6%) were female (Table 1). 
 While more than half of the participants (57.5%) were knowledgeable about SNS, the participants who had a 
membership at least in one of the sites accounts for 37.8% (153 out of 401).  
Moreover, 147 of the members (36.6%) were indicated that they regularly check their accounts with an average 
usage of 49.0 ± 27.1 minutes per day. Most use of the virtual social networks was interacting with old friends (Table 
2). 
4. Discussion 
The present study demonstrated that a considerable percentage of the participants were the member of social 
networking sites. However, the mere prevalence of SNS usage among students has been shown in other studies (8). 
The average usage of these sites was 50 min/day in our study. This variable was 30 min/day in other studies (2). 
More use of SNSs causes a reduction in quality of life, headache, nutritional disorders, depression and society 
isolation (11-13). In this context, it is highly recommended to enhance the educational and cultural quality of these 
sites in order to appropriate and optimal application. 
 
Table 1 Demographic data of participants 
 Groups Redundancy Percent 
Age < 19 yo 107 27.1% 
 19-23 yo 266 67.3% 
 23 < yo 23 5.6% 
Gender Man 133 33.4% 
 Woman 265 66.6% 
Faculty Medicine 89 22.5% 
 Nursing 75 18.9% 
 Health 80 20.2% 
 Para-clinic 152 38.4% 
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Table 2 Reasons for using Social Networking Sites 
Reason   Redundancy Percent 
Communication with old friends 85 55% 
Communication with old friends 55 35.9% 
Entertainment 54 35,2% 
Finding new friends 36 23.5% 
Use of experiences of others 24 15.6% 
Education 17 11.1% 
Sharing pictures 8 5.2% 
